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IN SEASON -

AUSTRALIAN ALMONDS COME OUT IN STYLE
Media Release April 28, 2010
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campaign with the unveiling of a dress made from 3,000 almonds. Thisatgteing dress is
being used to promote the freshly harvested almonds which are now available iess
around the country.

Upcoming Australian designer, Gillian Christie hand sewed 3,000 almonds to mak
stunning, sexy dress. The unveiling of the almond dress today saw model Rebecca C
parade the dress throughout the Sydney CBD accompanig¢debftBA team distributing tins
of new season almonds to the public.
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is the dress a spectacle in itself, but it is also a great way to engage and inform thelg
public of the unique taste of Australian almonds fresh from the treRigyht now Australian
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In addition to being a tasty snack or delicious addition to any recipe, Australian alm
which have received the National Heart Foundation Tick of Approval, contain many nut
needed to maintain a healthy heart and well balanced lifestyle. They can also assis
weight management.

To read more CLICK HERE...

RURAL SOLUTIONS SA WORKSHOP
Difficult Decisions; Successio or Sell?
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your future. Do more about it than just talk!

This workshop may bring you closer to fulfilling your plans for the future. It covers
essential elementsequired for a realistic plan including:

9 {dz008aaArz2y tflyyAay3a o02KIFIG Aa AGK 2KI
1  Communication (Essential to making it happen)
1 Business Structure (Making them work for you)



http://australianalmonds.com.au/documents/Media%20Releases/2010/Media%20Release%2028apr10%20-%20In%20Season%20-%20Australian%20Almonds%20Come%20Out%20In%20Style.pdf
http://www.australianalmonds.com.au/

Tax Minimisation (What is possible?)
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Retirement (When can 1?)

Updating your will (A dignified exit)
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Workshops will run between April 27 tday 5 at Kadina, Orroroo, Kingscote Arno Bay ai
Waikerie (9.30 am to 4.30 pngnd will be are very comprehensive in the areas of success
tax minimisation, superannuation, retirement and wills.

For details and registration pleastck here

COMMUNITY EVENT -
MURRAY RIVER UPDATE

State Goverrenent Department of

Vlctorla Primary Industries
Wednesday 5 May 2010, 8:30ag112:30 pm

Mildura Function Centre, No 1 Oval, 11th Street, Mildura

HEAR ABOUT

Water Policy
River & Irrigation systems operations
2010/11 season outlook
Speakers will include:

MDBA

NSW Water
Vic DSE

SA Dept of water
G-M Water

MARKETING AUSSIE ALMONDS

IN INDIA
Media Release, 9" April 2010

The Amond Board of Australia will receive funding from the Rudd Government to devel
marketing campaign to increase almond exports to India.

Y A Minister for Agriculture, Fisheries and Forestry Tony Burke announced up to $50,0!
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The Hon. Tony Burke MP
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Minister for Agriculture, Fisheries and Forestry
Minister for Population
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To read the full release pleaséck here


http://www.ruralsolutions.sa.gov.au/workshops/difficult_decisions_150_succession_or_sell
http://www.daff.gov.au/ausproduce

TAKING AUSTRALIAN ALMONDS TO CHINA

A delegation of Australian almond representatives will soon embark on a 10 day tour of (
during May. The itinerary will incorporate a series of events and activities including mark
visits, trade meetings and presentations and attendance at the XXIKI\Wut & Dried Tree
Fruit Congress, taking place in the Chinese capital of Beijing, M2§y.21

The tour also includes attendance at the SIAL China Food and Beverage Exhibitieziion 1
May in Shanghai. This event will provide an opportunity to gainhtssigto this new and
emerging market.

2010
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Hospitality trade. It is the unique and perfect picture of the Chinese food and beverage
market. 50% of the exhibitors afeom mainland China with 25 Chinese provinces
represented in 2009. They include local producers, importers and distributors of internati
brands. The other 50% are from all over the world with 20 international pavilions of
companies, government agenciasd institutional organisations.

To visit the SIAL website pleadiek here
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NINTH ANNUAL PRODUCE
EXECUTIVE PROGRAM

16-21 MAY 2010

PRODUCE EXECUTIVE Venue: Mt Eliza Centre for Executive Education, Victoria
PROGRAM

TheFarmReady Government Scheme has approved the Produce Executive Programr
refund for those registered as Primary Producers of up to $1,508ase visit theiwebsite
atwww.farmready.gov.afor all details and applicatioforms to access this refund.
Approval must be granted by FarmReady prior to the start of the Program.

For More Information CLICK HEROR

To download the course brochure CLICK HERE

PMA FRESH CONNECTIONS - FRESH EVENT
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2010 at Melbourne Convention Exhibition Centre. res
Organisers say the event will be the largest gathering of local and internatiomglacies On neCtlonS

associated with the produce and floral industries, right across the value chain from gro
through to retailers and associated service industries. For more info on the program
http://www.freshevent.com.au

CONSUMER MARKETING UPDATE
GPCE 2010
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communicate the role of almonds in lowering LDL cholesterol and thereby reducinigkhe i
of heart disease, and the role of almonds in achieving healthy weight. Fact sheets, almo
tins and samples are distributed to attendees to help develop a database of health
professionals for future communications.

The 2010 Sydney GPCE Conferencéwiitield 2123 May at the Sydney Showgrounds, The
Dome, Sydney Olympic Park. The GPCE, now in it's 14th year, has proven to be a uniqt
conference that is recognised by General Practitioners as the major clinical educational
on the GP calendar.


http://www.sialchina.com/
http://streamwise.com.au/CampaignProcess.aspx?A=Link&VID=7204463&KID=80625&LID=279935&O=http%3a%2f%2fwww.farmready.gov.au%2f
http://www.streamwise.com.au/learning/programs/produce-executive
http://www.streamwise.com.au/_literature_63631/PEP_Brochure_2010
http://campaign.liquidvision.com/t/y/l/okdzt/oydtlkiur/t




